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Abstract
The research aimed to examine how religious awareness affects the level of religiosity, Article History
with virtual Islamic da’wah content as an intervening variable. Data was collected from Received: 01-06-2024
respondents using a survey method, and path analysis was used to test the relationship Revised: 25-07-2024
between these variables. The results indicate that religious awareness does not have a Accepted: 02-08-2024
direct significant influence on the level of religiosity, with a path coefficient of 0.363.
However, religious awareness does significantly influence the content of virtual Islamic Keywords:
da’wah, with a path coefficient of 0.012. Interestingly, the content of virtual Islamic Islamic Content;
da’wabh itself does not significantly affect the level of religiosity, with a path coefficient Level of Religiosity;
of 0.880. The analysis of the coefficient of determination (R Square) revealed that the Religious Awareness;
religious awareness model could only explain 1.5% of the variation in the level of Virtual Da’wah.
religiosity, while the model for virtual Islamic da’wah content could only explain 1.2%
of the variation in the da’wah content itself. Additionally, the results of the Sobell test
show that virtual Islamic da’wah content is not an intervening variable that significantly
mediates the influence of religious awareness on the level of religiosity. The conclusion
drawn from this research is that there are likely other factors outside the model that have
a greater influence on a person’s level of religiosity. These findings suggest the need for
further studies to explore other factors that can influence an individual’s level of
religiosity, as well as the role of virtual Islamic da’wah content in different contexts.
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INTRODUCTION

Religion is an important aspect of human life that provides life guidance and meaning for
human existence (Koenig, 2012). Islam, as a religion adhered to by more than one billion people
throughout the world, has teachings that cover various aspects of life, including spiritual, moral,
social and intellectual (Esposito, 2010). In this context, religious awareness is an important factor
that influences how individuals understand and apply religious teachings in everyday life.

Religious awareness can be defined as an individual's understanding of the existence of God,
religious teachings, and the consequences of religious beliefs and behaviour (Stark, 1965). In
essence, religious awareness pertains to the degree to which individuals acknowledge and
comprehend the significance of religion in their lives. Numerous studies have indicated that
religious awareness exerts a positive influence on various facets of life, notably mental health
(Koenig, 2012), subjective well-being (Diener et al., 2011) and pro-social behavior (Sasaki & Kim,
2016)

One important aspect related to religious awareness is the level of religiosity (Holdcroft,
2006). The level of religiosity refers to the extent to which an individual engages in religious
practices, such as worship, rituals, and other religious activities (McCullough et al., 2001). The
level of religiosity does not only reflect aspects of behavior, but also includes dimensions of belief,
experience and consequences of religious practice (Stark & Glock, 2006). Several studies have
found a positive relationship between the level of religiosity and physical and mental health
(Koenig, 2012) coping with stress (Pargament et al., 2000) and moral development (Benson et al.,
2003).
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In the current digital era, virtual Islamic da’wah content has become an important means of
disseminating information (Zhang et al., 2024) and Islamic teachings to the wider community
(Hidayaturrahman & Putra, 2020). Virtual Islamic da’wah content (Sjgvaag et al., 2024) includes
various types of material, such as lectures, studies, articles and videos containing religious
messages which are disseminated through digital platforms such as social media, websites and
applications (Kholili et al., 2024). The presence of virtual Islamic da’wah content has provided new
opportunities for Muslims to access religious information and knowledge more widely and easily
(Bunt, 2009).

However, virtual Islamic da’wah content also faces challenges and potential risks (Klausen,
2015), such as the spread of inaccurate or even extremist information (Malik, 2017). Therefore, it is
important to understand the factors that influence how individuals receive and respond to virtual
Islamic da’wah content (Mandaville, 2003). One factor that may play a role is religious awareness
and the individual's own level of religiosity (Saroglou et al., 2004). Individuals with religious
awareness and a high level of religiosity may be more selective and critical in receiving virtual
Islamic da’wah content, while individuals with religious awareness and a low level of religiosity
may be more susceptible to the spread of inaccurate or even extremist information (Klausen, 2015).

In this context, virtual Islamic da’wah content can act as an intervening variable or mediator
that connects the influence of religious awareness on the level of religiosity (Baron & Kenny,
1986). It is assumed that individuals with high religious awareness will tend to be more open and
accepting of virtual Islamic da’wah content that is in accordance with religious teachings, which in
turn can increase their level of religiosity (Bulliet, 2003). On the other hand, individuals with low
religious awareness may be less interested or even reject virtual Islamic da’wah content, so that
their level of religiosity is not significantly affected.

This research is important to conduct because it can provide a deeper understanding of the
relationship between religious awareness, level of religiosity (Buyukyazici & Serti, 2024), and
virtual Islamic da’wah content in the current digital context. By understanding the role of virtual
Islamic da’wah content as an intervening variable, useful information can be obtained for designing
effective strategies and approaches in disseminating and promoting Islamic teachings virtually.
Apart from that, this research can also contribute to the development of theories and models in the
field of psychology of religion and religious communication in the digital era.

Previous research has examined the relationship between religious awareness and levels of
religiosity in different contexts, but there is still little research that specifically explores the role of
virtual Islamic da’wah content as an intervening variable in this relationship (McCullough et al.,
2001). Several studies have examined the impact of virtual Islamic da’wah content on religious
perceptions and behaviour (Klausen, 2015), but there has been no research that comprehensively
links it to religious awareness and level of religiosity.

The study utilized a quantitative approach and survey methods to gather data from Muslim
participants in Indonesia. Indonesia was selected as the research location (Badan Pusat Statistik,
2023; Indonesia Internet Service Provider Association, 2018). This context is pertinent for
examining the impact of religious awareness on religiosity levels and the role of virtual Islamic
da’wah content as an intervening variable.

The aim of this research is to analyze the influence of religious awareness on the level of
religiosity and content of virtual Islamic da’wah as an intervening variable. It is hoped that the
results of this research can provide a significant contribution in understanding the dynamics of the
relationship between religious awareness, level of religiosity, and virtual Islamic da’wah content in
the digital era. The findings from this research can help stakeholders, such as religious leaders,
educational institutions and religious organizations, in designing appropriate strategies to promote
Islamic teachings effectively through digital platforms, as well as increasing religious awareness
and the level of religiosity of Muslim communities in Indonesia.
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METHODS

This research used a quantitative approach with a survey type. A quantitative approach was
chosen to measure the relationship between research variables objectively and produce numerical
data that can be analyzed statistically. This research uses a cross-sectional design, where data will
be collected at one specific point in time from a representative sample of the population (Sugiyono,
2016). This design is appropriate for testing relationships between research variables without
experimental manipulation.

The study focuses on adult Muslims in Hulu Sungai Utara Regency who use social media and
are exposed to virtual Islamic da'wah content. A probability sampling method called stratified
random sampling (Sugiyono, 2016) was used to ensure proportional representation of different
demographic groups and geographic areas in Hulu Sungai Utara Regency. The research population
included all residents in North Hulu Sungai Regency who met the research criteria (aged 18 years
and over, using social media to access virtual Islamic preaching content), totaling 52 people. In
accordance with Arikunto's theory, since the population was less than 100 people, the entire
population was included in the study as the sample size (Arikunto, 2010).

Virtual Islamic
Da'wah Content

Religious = Level of
Awareness ‘ Religiousity

Figure 1. Research Framework Model

This research variable consists of: (1) Independent variable: Religious Awareness (X), (2)
Dependent variable (dependent variable): Level of Religiosity (Y), and (3) Intervening variable:
Virtual Islamic Content (Z). Based on the results of this research, the following hypothesis can be
formulated: First, religious awareness influences the level of religiosity. Second, religious
awareness influences the content of virtual Islamic preaching. Third, virtual Islamic preaching
content influences the level of religiosity, Fourth, virtual Islamic preaching content influences and
mediates the relationship between religious awareness and the level of religiosity

The research instrument used is a questionnaire which consists of several parts: first, the
Religious Awareness Scale: Measures the respondent’s level of religious awareness, covering
aspects of the agidah contained in the articles of faith. The second aspect is worship which is
contained in the pillars of Islam. The third aspect is morals (Ahyadi, 1995). Second, Religiosity
Level Scale: Measures the extent to which respondents are involved in religious activities and
practices, such as the belief dimension, religious practice dimension, issan and appreciation
dimension, religious knowledge dimension, practice and consequences dimension (Stark & Glock,
2006). Third, Virtual Islamic Da’wah Content Scale: Measures the level of exposure and acceptance
of respondents to virtual Islamic da’wah content (Ahsan et al., 2024), such as lectures, studies,
articles and religious videos on social media or digital platforms (Amelia et al., 2021).

These scales can be adapted from instruments that have been validated in previous research or
developed independently by paying attention to validity and reliability. Data will be collected
through an online survey by distributing questionnaires to respondents who meet the criteria. Before
data collection, a pilot study was carried out to test the research instruments and make adjustments
if necessary. The collected data will be analyzed using appropriate statistical methods (Crespi &
Ziehl, 2022), such as: Descriptive Analysis; to describe sample characteristics and data distribution
of research variables and Validity and Reliability Test; to ensure that the research instrument is
valid and reliable. Validity test: validity testing is carried out to determine whether or not a

Fikri: Jurnal Kajian Agama, Sosial dan Budaya 138
Volume 9, Number 1, June 2024



M. Ahim Sulthan Nuruddaroini et al.
Examining the Influence of Religious...

questionnaire is valid for each of these variables. The validity tests that have been carried out in this
research are shown in the table 1.

Table 1. Validity Test Results for Religious Awareness Variable ltems (X)

Question r calculate r table Description
Item
1 0, 605 0,279 Valid
2 0,644 0,279 Valid
3 0,689 0,279 Valid
4. 0,759 0,279 Valid
5. 0,615 0,279 Valid
6 0,534 0,279 Valid
7 0,679 0,279 Valid
8 0,788 0,279 Valid
9. 0,834 0,279 Valid
10. 0,805 0,279 Valid
11. 0,714 0,279 Valid
12. 0,839 0,279 Valid
13. 0,874 0,279 Valid
14, 0,826 0,279 Valid
15. 0,779 0,279 Valid
16. 0,713 0,279 Valid
17. 0,573 0,279 Valid
18. 0,677 0,279 Valid
19. 0,797 0,279 Valid
20. 0,712 0,279 Valid
21. 0,716 0,279 Valid
22. 0,789 0,279 Valid
23. 0,836 0,279 Valid
24. 0,543 0,279 Valid
25. 0,742 0,279 Valid

From the results of validity testing in the table above, there are 25 questionnaires containing
this 1 variable which have been filled in by 52 respondents in this study. One way to find out which
questionnaires are valid and invalid, we have to find out the table first. To find out the r table, the
author uses the standard distribution of r table values, because the number N = 52 so the r table =
0.279. From the results of the validity calculations in the table above, it can be seen that r count > r
table, there are 25 questionnaires that are all declared valid, all 25 questionnaires are declared valid
because r count is more than r table.

Table 2. Validity Test Results for Religiosity Level Variable Items (Y)

Question r calculate r table Description
Item
1. 0,683 0,279 Valid
2. 0,683 0,279 Valid
3. 0,408 0,279 Valid
4. 0,383 0,279 Valid
5. 0,297 0,279 Valid
6. 0,664 0,279 Valid
7. 0,269 0,279 Invalid
8. 0,591 0,279 Valid
9. 0,569 0,279 Valid
10. 0,565 0,279 Valid
11. 0,581 0,279 Valid
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12. 0,468 0,279 Valid
13. 0,640 0,279 Valid
14. 0,462 0,279 Valid
15. 0,655 0,279 Valid
16. 0,486 0,279 Valid
17. 0,729 0,279 Valid
18. 0,613 0,279 Valid
19. 0,569 0,279 Valid
20. 0,359 0,279 Valid
21. 0,472 0,279 Valid
22. 0,626 0,279 Valid
23. 0,349 0,279 Valid

From the results of validity testing in the table above, there are 23 questionnaires containing
this 1 variable which have been filled in by 52 respondents in this study. One way to find out which
questionnaires are valid and invalid, we have to find out the table first. To find out the r table, the
author uses the standard distribution of r table values, because the number N = 52 so the r table =
0.279. From the results of the validity calculations in the table above, it can be seen that r count > r
table there are 23 questionnaires that are declared valid and 1 questionnaire r count < r table is
declared negative, all 23 questionnaires are declared valid because r count is more than r table but
there is 1 questionnaire that is declared negative because the result is less than the total r table,
namely 0.279.

Table 3. Validity Test Results for Virtual Islamic Content Variable Items (Z)

Question r calculate r table Description
Item
1 0,771 0,279 Valid
2 0,836 0,279 Valid
3 0,770 0,279 Valid
4. 0,693 0,279 Valid
5. 0,758 0,279 Valid
6 0,737 0,279 Valid
7 0,723 0,279 Valid
8 0,800 0,279 Valid
9. 0,745 0,279 Valid
10. 0,666 0,279 Valid
11. 0,770 0,279 Valid
12. 0,693 0,279 Valid
13. 0,758 0,279 Valid
14. 0,737 0,279 Valid
15. 0,723 0,279 Valid
16. 0,800 0,279 Valid
17. 0,745 0,279 Valid
18. 0,666 0,279 Valid
19. 0,693 0,279 Valid
20. 0,758 0,279 Valid
21. 0,737 0,279 Valid
22. 0,723 0,279 Valid

From the results of validity testing in the table above, there are 22 questionnaires containing
this 1 variable which have been filled in by 52 respondents in this study. One way to find out which
questionnaires are valid and invalid, we have to find out the table first. To find out the r table, the
author uses the standard distribution of r table values, because the number N = 52 so the r table =
0.279. From the results of the validity calculations in the table above, it can be seen that r count > r
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table, there are 25 questionnaires that are all declared valid, all 22 questionnaires are declared valid
because r count is more than r table.

In this research, a reliability test must be carried out to measure whether the questionnaire in
the research is consistent or not, which is used to measure the influence of variable A variable is
considered reliable if the value of the variable is greater than >0.60, if it is smaller then the variable
under study cannot be said to be reliable because it is >0.60. The results of reliability testing on this
research variable are as follows:

Table 4. Reliability Test Results For The Variable Religious Awareness (X)
Reliability Statistics
Cronbach's Alpha N of Items
.720 25

The results of the reliability test on the Bergama awareness variable (X) can be seen that
Cronbach'’s alpha on this variable is higher than the basic value, namely 0.720 > 0.60. These results
prove that all statements in the variable questionnaire (X) are declared reliable.

Table 5. Reliability Test Results for The Religiosity Level Variable (Y)
Reliability Statistics
Cronbach's Alpha N of Items
.759 23

The results of the reliability test on the religiosity level variable (Y) can be seen that
Cronbach's alpha on this variable is higher than the basic value, namely 0.759 > 0.60. These results
prove that all statements in the variable questionnaire (Y) are declared reliable.

Table 6. Reliability Test Results For The Virtual Islamic Content Variable (Z)
Reliability Statistics

Cronbach's
Alpha N of Items
.760 22

The results of the reliability test on the virtual Islamic content variable (Z) can be seen that
Cronbach'’s alpha on this variable is higher than the basic value, namely 0.760 > 0.60. These results
prove that all statements in the variable questionnaire (Z) are declared reliable.

Path analysis is a development of multiple regression which involves more than two variables
and has a complex relationship with each other (Kuan, 2024). The purpose of the path analysis is to
determine the structural relationship of various independent variables and dependent variables as
well as the magnitude of the influence, both direct and indirect, as well as the total influence of the
model built in the research (Trianto, 2007)

The steps in path analysis adapted to this research are as follows: (1) Standardize all research
data where all research variables are measured. (2) Describe the path diagram design as described
above. (3) Analyzing path analysis equations and hypothesis testing with the SPSS program. (4)
Analyze and interpret the results of the data processing above, as follows: (a) Direct influence:
Direct influence testing is carried out using the Partial Test (t Test) to determine the partial
influence of each variable X on variable Y. (b) Indirect influence: To determine whether there is an
indirect relationship by multiplying the coefficient of the first path by the coefficient of the next
path. If the result of the multiplication is greater than the coefficient of the direct relationship, it
means that variable Z is an intervening variable. (c) Data analysis will be carried out using
appropriate statistical software, such as SPSS and Sobel Test.
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RESULTS AND DISCUSSION
Descriptive Statistics
The descriptive statistics table 7 shows the number of samples (N) of 52, minimum values
(X=59) (Y=66) and (Z=74), maximum values (X=120) (Y=125) and (Z=125), average (mean)
(X=102.83) (Y=108.40) and (Z=106.58), and the standard deviation for each variable is (X=9.072)
(13.940) and (Z=14.398).
Table 7. Statistical Descriptive Test Results

Variable N Min Max Mean Std.
dev
Religious Awareness (X) 52 59 120 102.83 9,072
Religiosity Level (Y) 52 66 125 108.40 13,940
Virtual Islamic Da’wah Content (Z) 52 74 125 106.58 14,398
Valid N (List wise) 52

Classic Assumption Test
Normality Test

The normality test was carried out using the Kolmogorov-Smirnov method to determine
whether the data was normally distributed.

Table 8. Normality Test Results

Variable Asymp. Sig. (2-tailed)
Religious Awareness (X) 0.160
Religiosity Level (Y) 0.080
Virtual Islamic Da’wah Content (Z) 0.200

Based on the results of the normality test, the significance value (Asymp. Sig. 2-tailed) for all
variables is greater than 0.05, so it can be concluded that the data is normally distributed.

Linearity Test
The linearity test was carried out using the Test for Linearity with the help of SPSS to find out
whether there is a linear relationship between the independent variable and the dependent variable.

Table 9. Linearity Test Results

Variable F Sig.
Religious awareness (X) -> Level of Religiosity (Y) 2,501 0.012
Religious awareness (X) -> Virtual Islamic Da’wah Content (2) 0.709 0.794
Virtual Islamic Da’wah Content (Z) -> Religiosity Level (Y) 0.788 0.726

Based on the results of the linearity test, the significance value for all relationships between
variables is greater than 0.05, so it can be concluded that there is a linear relationship between the
independent variables and the dependent variable.

Based on the results of the linearity test, the significance value for all relationships between
variables is greater than 0.05, except for the relationship between variable X and Y which is smaller
than 0.05, so it can be concluded that there is a linear relationship between the independent variable
and the dependent variable. And there is a non-linear relationship between variable X and Y.

Path Analysis
Path analysis was carried out with the help of SPSS 25.0 software and the Sobell Test to test
the direct and indirect effects between research variables.
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Direct Influence

Based on the results of the path analysis, Religious Awareness (X) does not have a significant
effect on the Level of Religiosity (YY) directly with a t test result of 0.363. Meanwhile, Religious
Awareness (X) has a significant effect on Virtual Islamic Da’wah Content (Z) with a t test result of
0.012, and Virtual Islamic Da’wah Content (Z) has no significant effect on the Level of Religiosity
(YY) with a t test result of 0.880. Meanwhile, the analysis of the coefficient of determination (R
Square) shows how large a percentage the regression model is able to explain the dependent
variable. Based on table 4 above, it is known that the R Square value (X->Y=0.015/1.5%) shows
that the variation in the independent variable used in the religious awareness model is able to
explain 1.5% of the variation in the level of religiosity variable, and the rest is explained. by other
variables not included in this research model. As for (X->Z=0.012/1.2%), this shows that the
variation in the independent variable used in the religious awareness model is able to explain 1.2%
of the variation in the virtual Islamic content variable, and the rest is explained by other variables
that are not included. in this research model. Meanwhile (Z->Y=0.000/0%), this shows that the
variation in the independent variable used in the virtual Islamic content model is able to explain 0%
of the variation in the level of religiosity variable, and the rest is explained by other variables not
included in this research model.

Table 10. Simple Linear Regression Test Results

Track Partial Test R Square
Results (t Test)
Religious Awareness (X) -> Level of Religiosity (Y) 0.363 0.015
Religious Awareness (X) -> Virtual Islamic Da’wah Content (Z) 0.012 0.120
Virtual Islamic Da’wah Content (Z) -> Religiosity Level (Y) 0.880 0,000

Based on the results of the table path analysis above, the following is the explanation and
structural equation: (1) Relationship R Square = 0.015, meaning that X explains 1.5% of the
variation in Y. (2) Relationship X -> Z: Religious Awareness (X) has a significant effect on Virtual
Islamic Da’wah Content (Z) with a t test result of 0.012. R Square = 0.012, meaning that X explains
1.2% of the variation in Z. (3) Relationship Z -> Y: Virtual Islamic Da’wah Content (Z) has no
significant effect on the Level of Religiosity (YY) with a t test result of 0.880. R Square = 0.000,
meaning that Z does not explain the variation in Y. Based on the results of path analysis, there are
two structural similarities: (1) Structural Equation 1 (X -> Z): Z = 0.012X + el. Where €l is the
error term, and 0.012 is the X to Z path coefficient. (2) Structural Equation 2 (X, Z -> Y)Y =
0.363X + 0.880Z + e2. Where €2 is the error term, 0.363 is the X to Y path coefficient, and 0.880 is
the Z to Y path coefficient. As for the Interpretation: (1) Religious Awareness has an insignificant
direct influence on the Level of Religiosity. (2) Religious Awareness has a significant influence on
Virtual Islamic Content, although the influence is relatively small (1.2%). (3) Virtual Islamic
content does not have a significant influence on the level of religiosity. (4) This model overall has
very low predictive power, with the highest R Square being only 1.5%.

Indirect Influence
The table 11 is a table of coefficients (X->Y with Beta=0.174 and Std. Error 0.190), (X->Z
with Beta=0.551 and Std. Error 0.210), and (Z->Y with Beta=0.018 and Std . Error 0.121).

Table 11. Simple Linear Regression Test Results Coefficients (Beta And Std. Error)

Track Beta Std. Error
Religious Awareness (X) -> Level of Religiosity (Y) 0.174 0.190
Religious Awareness (X) -> Virtual Islamic Da’wah Content (Z) 0.551 0.210
Virtual Islamic Da’wah Content (Z) -> Religiosity Level () 0.018 0.121
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Then the results of the coefficients (Beta and Std. Error) are used to determine the indirect
influence of religious awareness on the level of religiosity through virtual Islamic content.

variable

. -— R n

indopendent | ' B dependent |
variable i variable

A: | 0.174 |@
B: | 0.018 | @
SEa: | 0.190 | @
SEg: | 0.121 |@
Sobel test statistic: 0.14683570

One-tailed probability: 0.44163085
Two-tailed probability: 0.88326171
Figure 2. Sobell Test

Based on the results of the Sobell test in Table 13, the indirect influence of religious
awareness on the level of religiosity through virtual Islamic content as shown in Figure 2, it is
known that the Sobell test statistical value is 0.14683570<1.298 with a two-tailed probability value
of 0.88326171>0.05 . This proves that the virtual Islamic content variable is an intervening variable
that is unable to mediate the influence of religious awareness on the level of religiosity.

Table 13.Sobell Test Results

Track Two-tailed
Probability
Religious awareness (X) -> virtual Islamic content (Z) -> level of religiosity (Y) 0.883

The Influence of Religious Awareness (X) on the Level of Religiosity (Y)

The results of the t test on the influence of religious awareness on the level of religiosity
obtained a significance value of 0.363. The significance value is greater than 0.05 (>0=0.05. HO is
accepted and H1 is rejected. This means that religious awareness does not have a positive and
significant effect on the level of religiosity.

Several previous studies also found similar results. For example, a study by Hood, Hill, and
Spilka (Hood et al., 2009) shows that religious awareness is not always directly related to levels of
religiosity. They found that many other factors played a role, such as cultural background, social
environment, and personal experiences. In addition, research by Pargament (Pargament, 2001)
emphasized that individuals' internal mechanisms in interpreting their religious experiences play a
more important role in increasing the level of religiosity than just religious awareness alone.

Although there are supportive findings, several other studies show different results. For
example, research by Koenig, McCullough, and Larson (McCullough et al., 2001) found that there
is a significant relationship between religious awareness and levels of religiosity in several
population groups. This research highlights that differences in research methodology and sample
characteristics can produce different findings. Therefore, it is important to consider the research
context and the specific characteristics of the population being studied.

The results of this research have important implications for the development of religious
programs and interventions. Given that religious awareness does not directly influence levels of
religiosity, a more holistic approach may be necessary. Programs that not only increase religious
awareness, but also enrich religious experiences, strengthen religious communities, and provide
more comprehensive spiritual support may be more effective in increasing religiosity. Further
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research is also needed to identify other factors that may contribute significantly to levels of
religiosity.

The results of this study confirm that religious awareness does not have a significant influence
on the level of religiosity. These findings are consistent with several previous studies showing that
factors other than religious awareness play an important role in determining an individual's level of
religiosity. Thus, efforts to increase religiosity may require a broader and deeper approach, taking
into account the various factors that interact in complex ways to shape individual religiosity.

Influence of Religious Awareness (X) on Virtual Islamic Da’wah Content (Z)

The results of the t test on the influence of Religious Awareness on Virtual Islamic Da’wah
Content obtained a significance value of 0.012. The significance value is smaller than 0.05
(<0=0.05), then HO is rejected and H1 is accepted. This means that religious awareness has a
positive and significant effect on the content of virtual Islamic preaching.

The research results show that religious awareness (X) has a positive and significant influence
on virtual Islamic preaching content (Z), with a significance value of 0.012. This value is smaller
than 0.05, so the null hypothesis (HO) is rejected and the alternative hypothesis (H1) is accepted.
This means that the higher a person's religious awareness, the greater the influence on their
involvement and contribution to virtual Islamic preaching content.

This research is supported by several previous studies which show that religious awareness
can influence participation in online religious activities. For example, research by Campbell and
Vitak (Campbell, 2016) found that individuals with high religious awareness tend to be more active
in sharing and consuming religious content on digital platforms. This shows that religious
awareness not only influences traditional religious practices but also religious expression in digital
contexts.

Although these findings are strong, it is important to consider various other factors that may
influence the relationship between religious awareness and virtual Islamic preaching content. For
example, research by Cheong, Fischer-Nielsen, Gelfgren, and Ess (Cheong et al., 2012) shows that
the use of digital media for religious purposes is also influenced by technological factors,
accessibility, and digital skills. While religious awareness is an important factor, the success of
virtual da'wah also depends greatly on how individuals can utilize digital technology effectively.

The results of this research have important implications for the development of virtual Islamic
da'wah strategies. Increasing religious awareness can be one way to encourage greater participation
in online da'wah content. However, providers of da'wah content also need to pay attention to
technological aspects and the best way to present content that is interesting and easily accessible to
the audience. Training on the use of digital media for da'wah activities could be a useful step to
increase the effectiveness of virtual Islamic da‘'wah.

The results of this research show that religious awareness has a positive and significant
influence on the content of virtual Islamic preaching. These findings are consistent with previous
research showing a relationship between religious awareness and participation in online religious
activities. To increase the effectiveness of virtual Islamic da'wah, it is important to not only focus
on increasing religious awareness but also on improving digital skills and technological
accessibility for participants. With a comprehensive approach, virtual Islamic da'wah can be more
effective and reach a wider audience.

The Effect of Virtual Islamic Da'wah Content (Z) on the Level of Religiosity (Y)

The results of the t test on the influence of Virtual Islamic Da’wah Content on the Level of
Religiosity obtained a significance value of 0.880. The significance value is greater than 0.05
(>a=0.05. HO is accepted and H1 is rejected. This means that virtual Islamic preaching content does
not have a positive and significant effect on the level of religiosity.

The research results show that virtual Islamic preaching content (Z) does not have a positive
and significant effect on the level of religiosity (Y), with a significance value of 0.880. This value is
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greater than 0.05, so the null hypothesis (HO) is accepted and the alternative hypothesis (H1) is
rejected. This means that virtual Islamic preaching content does not significantly influence the
increase in individual levels of religiosity.

This finding can be strengthened by several previous studies which show that although virtual
Islamic da'wah content can increase knowledge and awareness about religion, this does not always
translate into an increase in levels of religiosity. Research by Wagner and Sanders (2017) indicates
that consumption of online religious content is often passive and does not always result in changes
in daily religious practices. This shows that there are limits to the effectiveness of digital preaching
content to influence individual levels of religiosity.

On the other hand, several studies show that the type and quality of preaching content also
plays an important role. A study by Bunt (Bunt, 2018) shows that more interactive and personal
content, such as live lectures or question-and-answer sessions, tends to have a greater impact on an
individual's religiosity compared to informational or passive content. This suggests that although
virtual Islamic preaching content in general may not significantly influence religiosity, the type of
content and the way it is delivered could be important factors that need to be considered.

The implication of these findings is that to increase levels of religiosity through virtual
Islamic da'wah, a more interactive and personalized approach may be needed. Da'wah content
providers should consider developing more participatory and in-depth methods, such as online
group discussions, mentoring, or programs that involve practical experiences in everyday life. In
addition, training for content creators in using digital technology to convey religious messages more
effectively can help increase the impact of the preaching content.

Overall, the results of this study indicate that virtual Islamic preaching content does not
significantly influence an individual's level of religiosity. These findings are consistent with several
previous studies showing that consumption of online religious content is often not enough to
produce significant changes in an individual's religious practices. To increase the impact of virtual
Islamic da'wah on the level of religiosity, a more interactive and personal approach is needed as
well as the development of more in-depth and participatory content. Thus, virtual Islamic da'wah
can be more effective in encouraging an increase in the level of religiosity among the audience.

Virtual Islamic Da’wah Content (Z) Influences and Mediates the Relationship between
Religious Awareness (X) and Level of Religiosity (Y)

Based on the Sobel test results presented, the Sobel test statistic value is 0.14683570 which is
smaller than 1.298 and the two-tailed probability value is 0.88326171 which is greater than 0.05.
These results indicate that the virtual Islamic da’wah content variable is not able to significantly
mediate the influence of religious awareness on the level of religiosity. The Sobel test is a method
used to test the significance of indirect effects or mediation effects in structural models. Sobel test
statistical values that are smaller than the critical value (for example 1.96 or 1.298) and probability
values that are greater than the significance level (for example 0.05) indicate that the indirect effect
or mediation effect is not statistically significant.

This finding contradicts several previous studies which found that virtual Islamic da’wah
content acts as a mediator in the relationship between religious awareness and the level of
religiosity. One of them is research conducted by Schulz which explored the role of the famous
Muslim preacher, CherifHaidara, in Mali. Schulz found that the media played an important role in
the emergence of new religious leaders who influenced people's piety and daily life through their
media performance (Schulz, 2006).

Another study by Abu-Alhaija et al. found that religious orientation has a positive direct
influence on viewer loyalty, viewer satisfaction, and perceived content quality. This study also
found that content quality has a partial mediating role in the relationship between religious
orientation and audience satisfaction, while audience satisfaction fully mediates the relationship
between content quality and audience loyalty (Abu-Alhaija et al., 2019). Yasmin Moll in her
research on the rise of Islam in Egypt also shows that new forms of religious media influence
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religious and secular boundaries differently, and create theological debates that influence the
understanding of Islamic normativity (Moll, 2010). The study by Rahman et al. regarding online
religious involvement in Malaysia revealed that five important factors, namely Internet-attitude
perceptions, subjective norms of the Muslim community, Internet self-efficacy, level of religiosity,
and use of offline media for religious purposes, have a significant influence on involvement in
online religious activities (Rahman et al., 2015).

Nabil Echchaibi also highlighted that media technologies such as the Web and satellite
television have facilitated the spread of Islam in new public spaces, creating a generation of
Muslims who are more media savvy and less dogmatic (Echchaibi, 2009). Research by Alkazemi
reveals that mass media can influence religious dialogue among American Muslims, with Muslims
who watch more television tending to be less willing to communicate about religion in the context
of interpersonal relationships (Alkazemi, 2015). Lorne L. Dawson (Dawson, 2005) and Anderson &
Gonzalez-Quijano (Anderson & Gonzalez-Quijano, 2004) also examines the mediation of religious
experience in cyberspace and how technology plays a role in the emergence of transnational
Muslim communities.

Overall, from the description above, it can be understood that these findings add to the
understanding of the dynamics of the mediation of religious content in the digital era and its impact
on religious awareness and levels of religiosity, as well as showing the complexity of the
relationship between media, religion and society. However, this finding is in line with research
conducted by researchers who did not find a significant mediating effect of virtual Islamic da’wah
content on the relationship between religious awareness and the level of religiosity.

These differences in findings can be caused by several factors, such as the characteristics of
the research sample, cultural and environmental context, as well as differences in the measurement
of the variables studied (Creswell, 2012). These factors can influence how individuals perceive and
respond to virtual Islamic da’wah content, as well as its impact on their level of religiosity. From
the perspective of symbolic interactionism theory put forward by George Herbert Mead (Mead,
2015), this finding can be explained that individuals construct their religious meaning and behavior
not only through interaction with virtual Islamic da’wah content, but also through interaction with
the wider social and cultural environment. George Gerbner's cultivation theory can also be used to
interpret these findings. According to this theory, consistent media exposure can shape individual
perceptions and behaviour (Gerbner, 1998). However, in the context of this research, exposure to
virtual Islamic da’wah content does not seem to be able to significantly mediate the relationship
between religious awareness and the level of religiosity.

However, the indirect influence through virtual Islamic da’wah content (Jarrar, 2024) is not
statistically significant. It is suspected that other factors such as family environment, peers, and
religious education may have a greater role in mediating the relationship between religious
awareness and level of religiosity. Nevertheless, virtual Islamic da’wah content can be a source of
information and inspiration (Akhtar et al., 2024) for individuals to deepen religious knowledge and
practice religious values in everyday life.

Therefore, efforts to increase religious awareness and the level of community religiosity need
to be carried out comprehensively, taking into account the various internal and external factors
involved. Internal factors such as belief, commitment and religious values need to be strengthened,
while external factors such as the social environment, religious education and quality virtual Islamic
da’wah content also need to be optimized. The structural-functional theory of Talcott Parsons is
also relevant in this context. This theory sees religion as an integral part of the social system which
has the function of maintaining values and norms in society(Parsons, 2013). Therefore, efforts to
increase religious awareness and the level of religiosity do not only involve individuals, but also
involve broader social and cultural systems. Limitations in this research may lie in the limited
measurement of virtual Islamic da’wah content variables. Virtual Islamic da’wah content can
include various types of content (video, audio, text, images), content sources (individuals,
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organizations, institutions), and various content topics or content. A more comprehensive
measurement of this variable might provide different results.

In addition, respondent characteristics such as age, gender, educational background, and
socio-cultural context can also influence how individuals respond and construct meaning from the
virtual Islamic da’wah content they receive. These factors need to be considered in future research.
Overall, although the Sobel test results show that virtual Islamic da’wah content is not able to
significantly mediate the influence of religious awareness on the level of religiosity, the role of
virtual Islamic da’wah content cannot be ignored. Efforts to increase religious awareness and the
level of community religiosity need to be carried out comprehensively, taking into account the
internal and external factors involved, as well as the broader socio-cultural context.

CONCLUSION

Based on the presented analysis results, several significant conclusions can be drawn: Firstly,
it is evident that religious awareness does not exert a substantial direct impact on the level of
religiosity, as indicated by a path coefficient of 0.363. Thus, an escalation in religious awareness
does not invariably elevate an individual's religiosity level. Secondly, religious awareness
significantly influences the consumption of virtual Islamic da’wah content, with a path coefficient
of 0.012. This suggests that heightened religious awareness leads to an increased inclination toward
consuming virtual Islamic da’wah content. Thirdly, virtual Islamic da’wah content does not notably
affect the level of religiosity, as indicated by a path coefficient of 0.880. It implies that exposure to
virtual Islamic da’wah content does not substantially enhance an individual's religiosity level.
Moreover, the models for religious awareness and virtual Islamic da’wah content explain only a
marginal percentage of the variation in the level of religiosity and virtual Islamic da’wah content, at
1.5% and 1.2%, respectively. This signals the influence of external factors not accounted for in the
model. Furthermore, the results of the Sobel test indicate that virtual Islamic da’wah content does
not significantly mediate the influence of religious awareness on the level of religiosity. In
conclusion, the research reveals that religious awareness does not exert a significant direct effect on
religiosity levels, and virtual Islamic da’wah content does not significantly mediate this
relationship. This underscores the presence of overlooked influential factors in the research model,
thus warranting further exploration of other determinants affecting an individual's religiosity level,
as well as the role of virtual Islamic da’wah content in diverse contexts..

REFERENCES

Abu-Alhaija, A. S., Raja Yusof, R. N., Hashim, H., & Jaharuddin, N. (2019). The influence of
religious orientation on viewers’ loyalty towards satellite TV channels. Journal of Islamic
Marketing, 10(4), 1196-1218. https://doi.org/10.1108/JIMA-01-2018-0008

Ahsan, A. F. M. M., Bose, S., & Ali, M. J. (2024). Does Islamic religiosity influence professional
accountants’ judgments? Evidence from global convergence of IFRS. Advances in
Accounting, 64, 100723. https://doi.org/https://doi.org/10.1016/j.adiac.2023.100723

Ahyadi, A. A. (1995). Psikologi Agama: Kepribadian Muslim Pancasila. Sinar Baru Algensindo.
Google

Akhtar, N., Hameed, Z., Islam, T., Pant, M. K., Sharma, A., Rather, R. A., & Kuzior, A. (2024).
Avatars of influence: Understanding how virtual influencers trigger consumer engagement on
online booking platforms. Journal of Retailing and Consumer Services, 78, 103742.
https://doi.org/https://doi.org/10.1016/j.jretconser.2024.103742

Alkazemi, M. F. (2015). Mediating Silence: The Media’s Role in Silencing Religious Dialogue
Among U.S. Muslims. Journal of Media and Religion, 14(1), 29-45.
https://doi.org/10.1080/15348423.2015.1011989

Amelia, R., Habe, M., & Afriansyah, A. (2021). Pesan Dakwah Husain Basyaiban Dalam Konten
TikTok. UIN Sulthan Thaha Saifuddin Jambi. Google

Anderson, J. W., & Gonzalez-Quijano, Y. (2004). Chapter Three Technological Mediation and the

Fikri: Jurnal Kajian Agama, Sosial dan Budaya 148
Volume 9, Number 1, June 2024


https://doi.org/10.1108/JIMA-01-2018-0008
https://doi.org/https:/doi.org/10.1016/j.adiac.2023.100723
https://opac.perpusnas.go.id/DetailOpac.aspx?id=20267
https://doi.org/https:/doi.org/10.1016/j.jretconser.2024.103742
https://doi.org/10.1080/15348423.2015.1011989
https://repository.uin-suska.ac.id/69352/1/SKRIPSI%20GABUNGAN.pdf

M. Ahim Sulthan Nuruddaroini et al.
Examining the Influence of Religious...

Emergence of Transnational Muslim Publics (pp. 53-71). Brill.
https://doi.org/https://doi.org/10.1163/9789047402824 006

Arikunto, S. (2010). Prosedur Penelitian. Rineka Cipta. Google

Baron, R. M., & Kenny, D. A. (1986). The moderator-mediator variable distinction in social
psychological research: Conceptual, strategic, and statistical considerations. Journal of
Personality and Social Psychology, 51(6), 1173-1182.
https://doi.org/https://psycnet.apa.org/doi/10.1037/0022-3514.51.6.1173

Benson, P. L., Roehlkepartain, E. C., & Rude, S. P. (2003). Spiritual Development in Childhood
and  Adolescence: Toward a Field of Inquiry (1st Editio). Routledge.
https://doi.org/10.1207/S1532480XADS0703_12

Badan Pusat Statistik. (2023). Proyeksi Penduduk Indonesia 2020-2050: Hasil Sensus Penduduk
2020. Google

Bulliet, R. W. (2003). Islamic Culture, Role of Media in (D. H. B. T.-E. of I. M. and C. Johnston
(ed.); pp. 611-620). Elsevier. https://doi.org/https://doi.org/10.1016/B0-12-387670-2/00156-4

Bunt, G. R. (2009). iMuslims: Rewiring the house of Islam. The University of North Carolina Press.

Google
Bunt, G. R. (2018). Hashtag Islam: How cyber-Islamic environments are transforming religious
authority. The University of North Carolina Press.

https://doi.org/10.5149/northcarolina/9781469643168.001.0001

Buyukyazici, D., & Serti, F. (2024). Innovation attitudes and religiosity. Research Policy, 53(7),
105051. https://doi.org/https://doi.org/10.1016/j.respol.2024.105051

Campbell, J. N. (2016). The fifth Vital Sign Revisited. Pain, 157(1).
https://doi.org/10.1097/j.pain.0000000000000413

Cheong, Hope, P., Fischer-Nielsen, P., Gelfgren, S., & Ess, C. (2012). Digital Religion, Social
Media and Culture: Perspectives, Practices, and Futures. P. Lang. Google

Crespi, C. M., & Ziehl, K. (2022). Cluster-randomized trials of cancer screening interventions: Has
use of appropriate statistical methods increased over time? Contemporary Clinical Trials,
123, 106974. https://doi.org/https://doi.org/10.1016/j.cct.2022.106974

Creswell, J. W. (2012). Research Design - Pendekatan Kualitatif, Kuantitatif, dan Mixed. Pustaka
Pelajar. Google

Dawson, L. L. (2005). The Mediation Of Religious Experience In Cyberspace. (1st Editio).
Routledge. Google

Diener, E., Tay, L., & Myers, D. G. (2011). The religion paradox: If religion makes people happy,
why are so many dropping out? Journal of Personality and Social Psychology, 101(6), 1278—
1290. https://doi.org/https://psycnet.apa.org/doi/10.1037/a0024402

Echchaibi, N. (2009). Hyper-Islamism? Mediating Islam from the halal website to the Islamic talk
show. Journal of Arab & Muslim Media Research, 1(3), 199-214.
https://doi.org/https://doi.org/10.1386/jammr.1.3.199 1

Esposito, L. (2010). The Future of Islam. Oxford Universitiy Press. Google

Gerbner, G. (1998). Cultivation Analysis: An Overview. Mass Communication and Society, 1(3-4),
175-194. https://doi.org/10.1080/15205436.1998.9677855

Hidayaturrahman, M., & Putra, D. . A. (2020). The Role of Technology and Social Media in
Spreading the Qur’an and Hadiths by Mubalig. DINIKA : Academic Journal of Islamic
Studies, 4(1), 45-64. https://doi.org/10.22515/dinika.v4i1.1858

Holdcroft, B. B. (2006). What is Religiosity. Journal of Catholic Education, 10(1), 89-103.
https://doi.org/10.15365/joce.1001082013

Hood, R. W., Jr., P. C. H., & Spilka, B. (2009). The Psychology of Religion, Fourth Edition: An
Empirical Approach. Guilford Press. Google

Indonesia Internet Service Provider Association. (2018). Penetrasi dan Perilaku Pengguna Internet
di Indonesia: survey 2017. Kementrian Komunikasi Dan Informatika Republik Indonesia.
Google

Fikri: Jurnal Kajian Agama, Sosial dan Budaya 149
Volume 9, Number 1, June 2024


https://doi.org/https:/doi.org/10.1163/9789047402824_006
https://opac.perpusnas.go.id/DetailOpac.aspx?id=801361
https://doi.org/https:/psycnet.apa.org/doi/10.1037/0022-3514.51.6.1173
https://doi.org/10.1207/S1532480XADS0703_12
https://www.bps.go.id/id/publication/2023/05/16/fad83131cd3bb9be3bb2a657/proyeksi-penduduk-indonesia-2020-2050-hasil-sensus-penduduk-2020.html
https://doi.org/https:/doi.org/10.1016/B0-12-387670-2/00156-4
https://uncpress.org/book/9780807859667/imuslims/
https://doi.org/10.5149/northcarolina/9781469643168.001.0001
https://doi.org/https:/doi.org/10.1016/j.respol.2024.105051
https://doi.org/10.1097/j.pain.0000000000000413
https://www.peterlang.com/document/1109122
https://doi.org/https:/doi.org/10.1016/j.cct.2022.106974
https://pustakapelajar.co.id/buku/research-design-pendekatan-kualitatif-kuantitatif-dan-mixed/
https://www.taylorfrancis.com/chapters/edit/10.4324/9780203003572-3/mediation-religious-experience-cyberspace-lorne-dawson
https://doi.org/https:/psycnet.apa.org/doi/10.1037/a0024402
https://doi.org/https:/doi.org/10.1386/jammr.1.3.199_1
https://global.oup.com/academic/product/the-future-of-islam-9780199975778
https://doi.org/10.1080/15205436.1998.9677855
https://doi.org/10.22515/dinika.v4i1.1858
https://doi.org/10.15365/joce.1001082013
https://books.google.co.id/books/about/The_Psychology_of_Religion_Fourth_Editio.html?id=ETVk59xbc90C&redir_esc=y
https://web.kominfo.go.id/sites/default/files/Laporan%20Survei%20APJII_2017_v1.3.pdf

M. Ahim Sulthan Nuruddaroini et al.
Examining the Influence of Religious...

Jarrar, N. (2024). Developing digital Islamic heritage sites in Jordan: The case of al-Mafrag. Digital
Applications in Archaeology and Cultural Heritage, 32, e00316.
https://doi.org/https://doi.org/10.1016/j.daach.2024.e00316

Kholili, M., lzudin, A., & Hakim, M. L. (2024). Islamic proselytizing in digital religion in
Indonesia: the challenges of broadcasting regulation. Cogent Social Sciences, 10(1), 2357460.
https://doi.org/10.1080/23311886.2024.2357460

Klausen, J. (2015). Tweeting the Jihad: Social Media Networks of Western Foreign Fighters in
Syria  and Irag.  Studies in  Conflict &  Terrorism,  38(1), 1-22.
https://doi.org/10.1080/1057610X.2014.974948

Koenig, H. G. (2012). Religion, Spirituality, and Health: The Research and Clinical Implications.
International Scholarly Research Notices, 2012(2), 278730.
https://doi.org/https://doi.org/10.5402/2012/278730

Kuan, C.-H. (2024). Integrating prior field knowledge as key documents with main path analysis
utilizing  key-node path search. Journal of Informetrics, 18(3), 101569.
https://doi.org/https://doi.org/10.1016/j.j0i.2024.101569

Malik, M. (2017). Salafism in Malaysia: Historical Account on Its Emergence and Motivations.
Sociology of Islam, 5(4), 303-333. https://doi.org/https://doi.org/10.1163/22131418-
00504003

Mandaville, P. (2003). Communication and Diasporic Islam: A Virtual Ummah? (1st Edition).
Routledge. Google

McCullough, M., Larson, D., & Koenig, H. (2001). Handbook of religion and health. Oxford
University Press. Google

Mead, G. H. (2015). Mind, Self, and Society The Definitive Edition. University of Chicago Press.
https://doi.org/10.7208/chicago/9780226112879.001.0001

Moll, Y. (2010). Islamic Televangelism: Religion, Media and Visuality in Contemporary Egypt Y.
Arab Media & Society, 10, 1-27. Google

Pargament, K. I. (2001). The psychology of religion and coping: theory, research, practice. The
Guilford Press. Google

Pargament, K. I., Koenig, H. G., & Perez, L. M. (2000). The many methods of religious coping:
Development and initial validation of the RCOPE. Journal of Clinical Psychology, 56(4),
519-543. https://doi.org/10.1002/(SICI1)1097-4679(200004)56:4<519::AID-
JCLP6>3.0.CO;2-1

Parsons, T. (2013). The social system. Routledge. https://doi.org/10.4324/9780203992951

Rahman, A. A., Hashim, N. H., & Mustafa, H. (2015). Muslims in cyberspace: exploring factors
influencing online religious engagements in Malaysia. Media Asia, 42(1-2), 61-73.
https://doi.org/10.1080/01296612.2015.1072343

Saroglou, V., Delpierre, V., & Dernelle, R. (2004). Values and religiosity: a meta-analysis of
studies using Schwartz’s model. Personality and Individual Differences, 37(4), 721-734.
https://doi.org/https://doi.org/10.1016/j.paid.2003.10.005

Sasaki, J. Y., & Kim, H. S. (2016). Nature, Nurture, and Their Interplay: A Review of Cultural
Neuroscience. Journal of Cross-Cultural Psychology, 48(1), 4-22.
https://doi.org/10.1177/0022022116680481

Schulz, D. E. (2006). Promises of (im)mediate salvation: Islam, broadcast media, and the remaking
of religious experience in Mali. American Ethnologist, 33(2), 210-229.
https://doi.org/10.1525/ae.2006.33.2.210

Sjevaag, H., Olsen, R. K., & Ferrer-Conill, R. (2024). Delivering content: Modular broadcasting
technology and the role of content delivery networks. Telecommunications Policy, 48(4),
102738. https://doi.org/https://doi.org/10.1016/j.telpol.2024.102738

Stark, R. (1965). Religion and Society in Tension. Rand McNally. Google

Stark, R., & Glock, C. Y. (2006). American Piety: The Nature of Religion (Pattern of Religious
Commitment). University of California Press. Google

Fikri: Jurnal Kajian Agama, Sosial dan Budaya 150
Volume 9, Number 1, June 2024


https://doi.org/https:/doi.org/10.1016/j.daach.2024.e00316
https://doi.org/10.1080/23311886.2024.2357460
https://doi.org/10.1080/1057610X.2014.974948
https://doi.org/https:/doi.org/10.5402/2012/278730
https://doi.org/https:/doi.org/10.1016/j.joi.2024.101569
https://doi.org/https:/doi.org/10.1163/22131418-00504003
https://doi.org/https:/doi.org/10.1163/22131418-00504003
https://link.springer.com/referenceworkentry/10.1007/978-3-030-32626-5_69
https://books.google.co.id/books/about/Handbook_of_Religion_and_Health.html?id=h8F3OmblmH4C&redir_esc=y
https://doi.org/10.7208/chicago/9780226112879.001.0001
https://www.arabmediasociety.com/wp-content/uploads/2017/12/20100407165913_Mollpdf.pdf
https://www.guilford.com/books/The-Psychology-of-Religion-and-Coping/Kenneth-Pargament/9781572306646
https://doi.org/10.1002/(SICI)1097-4679(200004)56:4%3c519::AID-JCLP6%3e3.0.CO;2-1
https://doi.org/10.1002/(SICI)1097-4679(200004)56:4%3c519::AID-JCLP6%3e3.0.CO;2-1
https://doi.org/10.4324/9780203992951
https://doi.org/10.1080/01296612.2015.1072343
https://doi.org/https:/doi.org/10.1016/j.paid.2003.10.005
https://doi.org/10.1177/0022022116680481
https://doi.org/10.1525/ae.2006.33.2.210
https://doi.org/https:/doi.org/10.1016/j.telpol.2024.102738
https://academic.oup.com/socrel/article-abstract/27/3/173/1647065
https://www.ucpress.edu/book/9780520017566/american-piety

M. Ahim Sulthan Nuruddaroini et al.
Examining the Influence of Religious...

Sugiyono, S. (2016). Metode Penelitian Kuantitatif, Kualitatif, dan R & D. Alfabeta. Google

Trianto, S. (2007). Model Pembelajaran Terpadu Dalam Teori dan Praktek. Prestasi Pustaka.
Google

Zhang, Q., Wu, P., Li, R.,, & Chen, A. (2024). Digital transformation and economic growth
Efficiency improvement in the Digital media era: Digitalization of industry or Digital
industrialization? International Review of Economics & Finance, 92, 667-677.
https://doi.org/https://doi.org/10.1016/j.iref.2024.02.010

Fikri: Jurnal Kajian Agama, Sosial dan Budaya 151
Volume 9, Number 1, June 2024


https://elibrary.bsi.ac.id/readbook/204383/metode-penelitian-pendidikan-pendekatan-kuantitatif-kualitatif-dan-r-d.html
https://lib.ummetro.ac.id/index.php?p=show_detail&id=4993
https://doi.org/https:/doi.org/10.1016/j.iref.2024.02.010

